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TUJUAN PENELITIAN, Adalah menyelesaikan kewajiban dan persyaratan program 
studi S-1, serta mengaplikasikan pengetahuan yang telah diterima selama proses kuliah. 
METODE PERANCANGAN ANALISIS,yang digunakan adalah analisis literature 
buku dan perpustakaan, observasi lapangan, wawancara, analisis data, dan studi visual. 
HASIL YANG DICAPAI, Identitas visual One Second Faster yang berisi tentang 
rancangan visual yang tepat untuk pecinta otomotif, khususnya para modifikator mesin 
dan pecinta balap.SIMPULAN, sebuah identitas visual yang mengkomunikasikan 
tentang One Second Faster dengan tepat serta menggunakan desain yang modern dan 
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RESEARCH OBJECTIVES, is completing the obligations and requirements of the 
barchelor study program, and apply the knowledge that has been received during the 
lecture. ANALYSIS DESIGN  METHOD, used is the analysis of literature and library 
books, field observations, interviews, data analysis, and visual studies. ACHIEVED 
RESULTS, visual identity of One Second Faster that contains the proper visual design 
for automotive enthusiasts, particularly the modifier engine and racing lovers. 
CONCLUSION, a visual identity that communicates about the One Second Faster 
properly and using the modern design and attractive so that people can understand the 
self-image of One Second Faster as well. 
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